ANALISIS PENGARUH ORIENTASI PASAR, ORIENTASI PEMBELAJARAN, MODAL RELASI, DAN INOVASI PRODUK TERHADAP KEUNGGULAN BERSAING





Adriansyah, A., & Afiff, A. Z. (2015) ‘Organizational Culture, Absorptive Capacity, 
Innovation Performance and Competitive Advantage: An Integrated Assessment in 
Indonesian Banking Industry’, The South East Asian Journal of Management, pp. 70–
86.  
  
Ariawan, A. and Ichsan, U. (2017) ‘The Role Of Spiritual Capital, Human Capital, Structural 
Capital, And Relational Capital Of Smes To Improving On Performance: Study 
Literature’, South East Asia Journal of Contemporary Business, Economics and Law, 
11(2). 
 
Asiaei, Kaveh and Jusoh Ruzita. (2015) 'A Multidimensional View of Intellectual Capital: 
The Impact on Organizational Performance, Management Decision, 53 (2). 
 
Calantone, R. J., Cavusgil, S. T. and Zhao, Y. (2002) ‘Learning Orientation, Firm Innovation 
Capability, and Firm Performance’, Industrial Marketing Management, 31, pp. 515–
524. 
 
Chen, Y. and Chen, Y. (2008) ‘The Positive Effect of Green Intellectual Capital on 
Competitive Advantages of Firms’, Journal of Business Ethics, 77, pp. 271–286.  
 
Ennew, C. and Devlin, J. (2015) International Journal of Bank Marketing, Marketing 
Intelligence & Planning.  
 
Ferdinand, Agusty. 2014. Metode Penelitian Manajemen. Semarang: Badan Penerbit 
Universitas Diponegoro. 
 
Ghozali, Imam. 2006. Aplikasi Analisis Multivariate Dengan Program SPSS. Semarang: 
Badan Penerbit Universitas Diponegoro. 
 
Ghozali, Imam. 2011. Konsep dan Aplikasi Dengan Program AMOS 21.0. Semarang: Badan 
Penerbit Universitas Diponegoro. 
 
Hamali, S. (2012) ‘Pengaruh Inovasi terhadap Kinerja Bisnis pada Industri Kecil Pakaian Jadi 
kota Bandung’, pp. 311–323. 
 
Haryanto, A. T. et al. (2017) ‘Market Orientation , Learning Orientation and Small Medium 
Enterprises Performance : The Mediating Role of Innovation’, International Review of 
Management and Marketing, 7(1), pp. 484–491. 
 
 
Hongming, X. I. E., Changyong, L. I. U. and Chunhui, C. (2007) ‘Relationships Among 
Market Orientation, Learning Orientation, Organizational Innovation and 
Organizational Performance : An Empirical Study in The Pearl River Delta Region of 
China’, Higher Education Press and Springer-Verlag, 1(2), pp. 222–253 
. 
Huang, Chung-Fah and Hsueh, Sung-Lin. (2007) ' A Study on Relationship Between 
Intellectual Capital and Business Performance in The Engineering Consulting 
Industry: A Path Analysis ', Journal of Civil Engineering and Management, 8 (4), pp. 
265-271. 
 
Huang, S. K. and Wang, Y. L. (2011) ‘Entrepreneurial Orientation, Learning Orientation, and 
Innovation in Small and Medium Enterprises’, Procedia - Social and Behavioral 
Sciences. Elsevier B.V., 24, pp. 563–570. 
 
Jardon, C. M. and Martos, M. S. (2012) ‘Intellectual Capital as Competitive Advantage in 
Emerging Clusters in Latin America’, Journal of Intellectual Capital, 13(4), pp. 462–
481.  
 
Joaquı´n Aldas-Manzano, I. ´sKu ¨ster and N. V. (2006) ‘Article information ’:, European 
Journal of Innovation Management, 8(4), pp. 437–452. 
 
Julienti, L., Bakar, A. and Ahmad, H. (2010) ‘Assessing The Relationship Between Firm 
Resources and Product Innovation Performance A Resource-based View’, Business 
Process Management, 16(3), pp. 420–435. 
 
Kafetzopoulos, D., Gotzamani, K. and Gkana, V. (2015) ‘Relationship Between Quality 
Management, Innovation and Competitiveness. Evidence from Greek Companies’, 
Journal of Manufacturing Technology Management, 26(8), pp. 1177–1200.  
 
Kamukama, N. (2013) ‘Intellectual Capital: Company ’ s Invisible Source of Competitive 
Advantage’, International Business Journa, 23(3), pp. 260–283. 
 
Li, J. J. and Zhou, K. Z. (2010) ‘How Foreign Firms Achieve Competitive Advantage in the 
Chinese Emerging Economy: Managerial Ties and Market Orientation’, Journal of 
Business Research. Elsevier Inc., 63(8), pp. 856–862. 
 
Mahmood, R. and Hanafi, N. (2013) ‘Learning Orientation and Business Performance of 
Women-Owned SMEs in Malaysia: the Mediating Effect of Competitive Advantage’, 
British Journal of Arts and Social Sciences, 11(II), pp. 2046–9578. 
 
Mahmoud, M. A. et al. (2016) ‘Market Orientation, Learning Orientation and Business 
Performance The Mediating Role of Innovation’, International Journal of Bank 
Marketin, 34(5), pp. 623–648.  
 
Martinette, L. A. and Obenchain-leeson, A. (2012) ‘Of Competitive Advantage : A Service 
Organization Perspective’, Journal of Service Science, 5(1). 
 
Martinette, L. and Washington, M. (2014) ‘Advantage : An Accounting Services Firm ’ s 
Perspective’, International Business & Economics Research Journal, 13(4), pp. 779–
792. 
 
Nadia, N., Aziz, A. and Samad, S. (2016) ‘Innovation and Competitive Advantage : 
Moderating Effects of Firm Age in Foods Manufacturing SMEs in Malaysia’, 
Procedia Economics and Finance. Elsevier B.V., 35(October 2015), pp. 256–266.  
 
Ratnawati et al. (2018) ‘The Role of SMEs’ Innovation and Learning Orientation in 
Mediating the Effect of CSR Programme on SMEs’ Performance and Competitive 
Advantage’, Global Business Review, 19(3_suppl), pp. S21–S38.  
 
Sherlin, I. (2016) ‘Pengaruh inovasi produk dan kinerja pemasaran terhadap keunggulan 
bersaing’, Jurnal Benefita, 1(3), pp. 105–112. 
 
Sugiyarti, G. (2015) ‘Membangun Keunggulan Produk Melalui Orientasi Pembelajaran, 
orientasi Pasar dan Inovasi Produk (Studi empiris pada industry pakaian jadi skala 
kecil dan menengah di kota Semarang)’, Serat Acitya. 
 
Talaja, A. et al. (2017) ‘Market Orientation, Competitive Advantage and Business 
Performance: Exploring The Indirect Effects’, Drustvena Istrazivanja, 26(4).  
 
Tsai, H. (2005) ‘The Effects of Business Operation Mode on Market Orientation, Learning 
Orientation and Innovative’, Industrial Management and Data, 105(3), pp. 325–348. 
 
Wahyu, N. (2017) ‘Pengaruh Keunggulan Bersaing dan Inovasi Produk dengan Kinerja 
Pemasaran pada Usaha Batik Tegalan di Kabupaten Tegal’, FEB UNSOED, 
7(September), pp. 104–116. 
 
Wang, C. (2014) ‘Technological Forecasting & Social Change How Relational Capital 
Mediates the Effect of Corporate Reputation on Competitive Advantage : Evidence 
from Taiwan High-tech Industry’, Technological Forecasting & Social Change. 
Elsevier Inc., 82, pp. 167–176. 
 
William, E. and James, M. (2000) ‘Learning Orientation, Market Orientation, and 
Innovation’, Journal of Market, 4(4), p. 295. 
 
William, E. and James, M. (2002) ‘Market Orientation , Learning Orientation and Product 
Innovation’, Journal of Market, 5(1), p. 5. 
 
Yaseen, S. G., Dajani, D. and Hasan, Y. (2016) ‘The Impact of Intellectual Capital on The 
Competitive Advantage : Applied Study in Jordanian Telecommunication 
Companies’, Computers in Human Behavior. Elsevier Ltd, 62, pp. 168–175.  
 
Yeganeh, Mohammad Vafaee. et al. (2014) ' A survey of Intellectual Capital in Public and 
Private Insurance Companies of Iran Case: Tehran City', Social and Behavioral 
Sciences, 114, pp. 602-609 
 
Yuniari, W. et al. (2018) ‘The Role Of Competitive Advantage In Mediating The Influence 
Of Market Orientation On Internationalization and Marketing Performance : A Study 
On Silver Caft SMES In Celuk Village , Bali Province’, European Journal of 
Business and Social Sciences, 6(10), pp. 55–71. 
 
Zhou, K. Z., Brown, J. R. and Dev, C. S. (2009) ‘Market Orientation, Competitive 
Advantage, and Performance: A Demand-based Perspective’, Journal of Business 
Research. Elsevier Inc., 62(11), pp. 1063–1070.  
 
